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What is a style guide? 

This style guide defines design standards for the creation of articles 
and landing pages.

It aims at a good, uniform appearance and at  simplifying the work of  
editors.
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What does this style guide contain?
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One checklist each to prepare for the creation or revision of a 
landingpage or of an article 

Best-practice examples for landingpages and articles including 
explanations of individual elements

Step by step instructions for creating articles and landing pages 
in the CMS

Notes on image research  

Information on mobile viewing



How do I use this style guide? 

Use this style guide to prepare for and during the creation of new 
landingpages and articles or to revise existing pages. 

Go through the checklist and step by step instructions to make sure 
your pages meet design standards.

Take inspiration from the best practice examples if you are unsure 
how to use an item best. 
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Landingpage: Introduction (1/3)

Do you want to create a new landing page or revise an old one? 

There is a checklist with tipps for creating a good dossier or a 
thematic focus on the following pages:
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No visual competition, add more clarity. The goal is to provide a 
page that is easily accessible for users and invites them to linger 
on it.



Landingpage: Introduction (2/3)
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Title: Write a title that is understandable at first glance and as short as possible 

Header image: Select an image (or video) that goes with the topic to make it a lead story for the page 

to use, it must work in landscape format and be of good quality

Introduction: Write one or two sentences to introduce into the topic and to encourage the reader. 

Make clear what to expect on the page.

Content: Collect your content (articles, publications, podcasts, videos, etc.)

Table of contents: If you have a lot of content that you want to accommodate, sort it by subtopic 

(thematic or by content type) 



Landingpage: Introduction (3/3)
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Sub-headings: Write short and easily understandable sub-headings 

Introductions for subtopics: Write one sentence for each subtopic

Images: Make sure that all images on the page are of good quality and that they harmonize

Arrangement: Place videos and podcasts prominently



Less visual competition – more clarity (1/5)

„Less visual competition – more clarity” – simply put, but how can it 
be implemented? On the following pages you will find tipps on how to 
avoid  visual competition and get more clarity on your landingpages.
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Less visual competition – more clarity (2/5)
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All landingpages follow a similar scheme, which leads to more uniformity and allows the users to 

better orientate themselves 

The content is well organized, either by subject or by format

The contents do not compete visually with each other, which means that not too many different 

contents are placed next to each other in one line (container). It is better to place them one below the 

other and clearly separated from each other

The imagery is uniform with respect to quality, color, motifs

The imagery is uniform with respect to quality, color, motifs



Less visual competition – more clarity (3/5)

What is a call to action? A call to action prompts users to take an 
action. It leads e.g. to a suitable overview page, further content on 
the topic, a newsletter or event registration. Formulate a call-to-
action as succinctly as possible and so that it is immediately 
understandable what is meant by it. Examples: “Read / register / 
listen now!”, “See all events","Find out more about the topic "," 
Download now for free! " 
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Less visual competition – more clarity (4/5)

Dos:

Lines and sub-titles separate the sections from each other

A thematic Focus Box structures the page

Contents are sorted by format: video, news, podcast, Iran 
report

Contents are one below the other and not next to each 
other (apart from the articles under News)
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Less visual competition – more clarity (5/5)

Don`ts:

Different contents stand side by side and in competition 
with one another

Subtitles are included as box titles, i.e. they are more 
difficult for users to recognize as sub-headings

Several buttons are next to each other and thus in 
competition
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Landingpage: Step by step instruction (1/2)
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Collect and sort content

Create a new landingpage and create a grid

Insert container into the grid to create the basic structure (see next page)

Create header: Thematic Focus Box or Image extended box

Insert the title (use the title-gridbox and in it use the title-line under box-specific settings), select "H1, 

large title" and put the introduction text (in the epilogue), 

Insert a sub-heading (also as title-gridbox, enter text under box-specific settings), select "H2, smaller 

title" for the sub-heading and, if necessary, an introduction (in the epilogue). 



Landingpage: Step by step instruction (2/2)

Nov 30, 2020 Website style guide 14

A horizontal line above the subheading separates it from the previous area

Insert content: articles, landing pages, publications, images, podcasts, videos, galleries, etc.

Teaser: Pay attention to the box style to ensure uniform colors

Insert additional elements: quotes, newsletters, social etc.

Reference to further content is possible with a thematic focus box

Complete the page with a reference to further content that might interest the user or a call-to-action 

that leads to a suitable overview page

Important: Pay attention to the uniformity of colors, font sizes, lines, Call-to.action-boxes and other buttons buttons



Landingpage: The Grid (1/2) 
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The basic structure of a landing page could look like 
this, the number of sections and the arrangement of 
the boxes depends on the type and amount of 
content



Landingpage: The Grid (2/2) 
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Entry: title, introduction, header image, most important content e.g. 

podcasts

First section: dividing (horizontal) line, subheading, possibly introduction, 

content e.g. a video

Second section: dividing line, subheading, possibly introduction, content 

e.g. two articles and a quote

Third section: dividing line, subheading, introduction if applicable, content 

e.g. a picture gallery

Conclusion: further content and / or links to the newsletter etc. and / or a 

call-to-action



Best Practice Examples: Landingpage (1/3)

Online-Dossier on the Insecte Atlas 2020: https://www.boell.de/de/insektenatlas

Clarity: The contents are not in any visual competition with each other. They are clearly 

structured and for the most part arranged one below the other

Structure: Genre "Dossier", title, subtitle, introduction, picture, atlas, contents separated from 

one another by a horizontal line and a sub-heading, reference to further contents

The content is sorted by format: podcast, film, articles, infographics, other content

Call-to-Action: Buttons that invite you to download the atlas or infographics loosen up the page. 

It is particularly positive that the page ends in a call-to-action
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Best Practice Examples: Landingpage (2/3)

Page on the municipal traffic turnaround https://www.boell.de/de/kommunale-verkehrswende 

 Sub-topics: A very good example of the arrangement according to sub-topics including table of 

contents, sub-headings and introductions

  Structure: title, table of contents, introduction as article teaser, topics, further content

  The contents are sorted by topic: pedestrian traffic, bicycle traffic, e-mobility, public transport, 

quality of life, multimodality, urban and traffic planning, arguments for the communal traffic 

turnaround, practical tips for the communal traffic turnaround

  Images: The selection of images was successful because the look of the photos is fresh and 

uniform
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Best Practice Examples: Landingpage (3/3)

Forum New Security Policy: https://www.boell.de/de/forum-neue-sicherheitspolitik 

 Structure: title, picture, introduction and contact, impulse papers, members

  People: A very good example of introducing people on a landing page, square images plus 

text

  Clarity: All content is arranged one below the other, the users are guided through the page
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Best Practice Examples: Header (1/2)

Fukushima: https://www.boell.de/de/fukushima-ist-noch-nicht-geschichte  

Structure: genre, title, header image, introduction

Coronabonds: 

https://www.boell.de/de/die-diskussion-um-coronabonds-das-fuer-und-wider

Structure: header picture including genre, title and introduction
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Best Practice Examples: Header (2/2)

Security Policy: https://www.boell.de/de/forum-neue-sicherheitspolitik

Structure: Title and header image

Renovate: https://www.boell.de/de/klimasozial-sanieren

Structure: Title and introduction, this page works without a header image, also 

because the images are uniform for the individual projects
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Best Practice Examples: Call to Action (1/2)

Subscribe to newsletter”: Call-to-Action-box

Title, description and button text provide information about what is happening

hidden behind the button

“Read now!”: Thematic Focus Box

Links to articles and "Read Now!" button for

online edition of the Insect Atlas
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Best Practice Examples: Call-to-Action (2/2)

“More on this” Gender Media Library: Call-to-Action Box 

Title, description and button text provide information about 

what is happening hidden behind the button

“To the Gunda-Werner-Institute website”: 

„Read more“-link in container-epilog 

Suitable on pages like the startpage where multiple topics 

are introduced
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Article: Introduction (1/3)
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Do you want to create a new article or revise an existing one? 
Here is a checklist and tips for you:

Headline: Write a concise and understandable headline, name the topic, persons or organizations 

involved

Lead: The lead should make you want to read, you can also use it to refer to other important content, 

e.g. “A contribution from the plastic atlas.  Download or order now! "➢

Good pictures: Choose a cover picture that is of good quality and fits the topic. The title and cover 

picture should make it clear at first glance what the article is about



Article: Introduction (2/3)
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Paragraphs: Insert paragraphs - better too many than too few. Paragraphs help users to orientate 

themselves in the text. The majority of users are also online on their mobile devices, i.e. they only see 

a short section of the text at a time

Sub-headings: Concise and understandable, font size: H2, if there are further hierarchies in the text, it 

is essential to assign them hierarchically correct (NOT: H1 follows H3)

Table of contents: For long articles or listicles, it makes sense to create a table of contents, use "Table 

of Contents" as the heading and link to the subheadings with anchor links



Article: Introduction (3/3)
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Images in the text: Arrange large and centered across the entire width, important: caption

Quotes: Use the quote feature and arrange them in the middle and across the entire width

Info boxes: References to other relevant content



Article: Step by step instruction (1/4)
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1. Revise the text (1/2)

Edit the headline: it should be concise and understandable, as well as the topic, people or 

organizations involved

Add paragraphs according to the content: remember that paragraphs help to orientate when reading 

and that the majority of users read mobile and only see a small section of text at a time, i.e. it is better 

to insert too many paragraphs than too few



Article: Step by step instruction (2/4)
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1. Revise the text (2/2)

Add sub-headings with font size H2. In rare cases, e.g. when you create a scientific text and have 

several hierarchical levels, make sure that you assign the sub-headings correctly hierarchically (NOT: 

H1 follows H3)

If necessary, add a table of contents: for longer articles or listicles, it makes sense to create a table of 

contents. Use "Table of Contents" as the heading and use anchor links to link to the subheadings, 

choosing 1-3 central words from the subheadings for the table of contents



Article: Step by step instruction (3/4)
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2. Choose a good cover picture and possibly other pictures:

Clear, strong imagery, appropriate to the topic, good quality

Include a caption

Be sure to fill in the ALT tag: Describe what can be seen in the picture and use keyword (s) (eg in the 

energy atlas "Energy Atlas Cover", in an article on the coal phase-out despite an abstract picture "coal 

phase out: wind turbine on the motorway" )

Images in the text should be arranged centrally across the entire width of the text



Article: Step by step instruction (4/4)

Nov 30, 2020 Website style guide 30

3. Write a lead: information on the content that makes you want to read, possibly link to other 

content (e.g. "A contribution from the plastic atlas.  Download or order now for free!")➢

4. Write a teaser: information about the content that makes you want to read

5. Add additional content to redirect users within the page:

Insert infoboxes: link further content in infoboxes in the text. Make sure they're concise, prompt to 

click, and graphically good

Fill in the Related Articles: Add pages that lead further into the topic and pages that give an overview. 

At best, link “timeless” content that will also be relevant in the future



Best Practice Examples: Article (1/3)

Female Vietnamese contract workers: 

https://www.boell.de/de/2020/04/24/vietnamesische-vertragsarbeiterinnen-deutschland

Structure: Title, Lead, Image, Text, Subheading, Text, Quote, Text, Subheading, Text, Image, Text, 

Subheading, Text, Image, Text ...

Everything about this article is correct: title, lead, sub-headings, paragraphs, images with captions, 

and a quote. The images and the quote span the entire width and structure the text
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Best Practice Examples: Articles (2/3)

Listicle „9 things you should know about insects“: 

https://www.boell.de/de/2020/01/09/9-dinge-die-du-jetzt-ueber-insekten-wissen-solltest 

Everything about this article is correct: title, lead, sub-headings, paragraphs, images with captions, 

and a quote. The images and the quote span the entire width and structure the text

Structure: This article consists of a list of nine facts and explanations

Infobox: An infobox is a very good way to refer to other relevant content and to organize the article 

visually
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Best Practice Examples: Article (3/3)

What is a listicle? A listicle is an artificial word made up of a list 
and an article; it describes an article that consists of a list or 
enumeration. What is particularly good about it is: Search engines 
love listicles, they are clear, provide quick answers and can be 
used well for social media
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Article: Quotes

Quotes can structure an article and highlight

important statements

Procedure: Highlight the quote text, click on the 

quotation marks in the top left and select in the drop-down

  "Blockquote, fullwidth"

Good on pages like the home page, on which many 

different topics are presented

Example page: https://www.boell.de/de/2020/03/30/zukunftsinvestitionen-zeiten-der-corona-pandemie
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Artikel: Imagery

Images can structure an article, loosen up the text

 and make it more exciting

Procedure: Place the cursor at the point in the text where the 

image should be inserted click on "Embed Image", select

select an image from the media library or upload a new one 

and add it to the article, select "None" under Align

Example page: https://www.boell.de/de/2020/04/24/vietnamesische-vertragsarbeiterinnen-deutschland
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Article: Infoboxes

Infoboxes can be used to insert extra information on the topic in a gray box in the article or to 

refer to further content

Procedure: Place the cursor at the point in the text where the 

infobox is to be inserted, click on the "i" for infobox

insert, search for the correct infobox and insert it.

If you want to use a new infobox, you have to create it before

you create the article. To do this, click on Add Content and choose Infobox

Example page: https://www.boell.de/de/2018/12/05/karlsruhe-arbeiten-alle-gemeinsam-fuer-mehr-radverkehr
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Tips and Tricks for the Image Research (1/5)
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What are good pictures? It is many things that make a good picture:

they are visually appealing: they have a high resolution and clear colors

make it clear at first glance what the article is about

arouse interest and surprise

show people to enable identification

represent the diversity of our society. For example, make sure to depict people of different ages, 

genders, and skin colors



Tips and Tricks for the Image Research (2/5)
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Format: 

The format for article images is 3: 2 (recommended: at least 980 x 654 pixels)

The format for wide header images on a landing page is 5: 2 (1220 x 488 pixels) in a thematic focus 

box across the entire page width. The size of the Thematic Focus Box adapts to the content. It is at 

least 400 pixels high and grows as needed

The format across the entire width of the grid can be selected in an image box. The choices are: 5: 2, 

3: 2, square, variable height, and "original" (which corresponds to the aspect ratio of the uploaded 

image). The page width is 980 pixels



Tips and Tricks for the Image Research (3/5)
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Licences:

When researching images, always pay attention to the image licenses. At FlickR you can e.g. select the 

desired licenses in the search, on other portals e.g. Unsplash only offers public domain images, but also 

name the author and provide the original URL for these images. For a better understanding, you will find 

an overview on the next page that explains the different licenses. You can also find a detailed explanation 

of CC licenses here https://creativecommons.org/licenses/?lang=de

https://creativecommons.org/licenses/?lang=de


Tips and Tricks for the Image Research (4/5)
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Example image sources: 

https://www.flickr.com/  

https://unsplash.com/

https://www.pexels.com/

https://commons.wikimedia.org

https://www.reshot.com/ 

https://stocksnap.io/

https://www.flickr.com/
https://unsplash.com/
https://www.pexels.com/
https://commons.wikimedia.org/
https://www.reshot.com/
https://stocksnap.io/


Tips and Tricks for the Image Research (5/5)
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License Condition/ You can ...

CC BY This license allows reusers to distribute, remix, adapt, and build upon the material in any medium or format, 
so long as attribution is given to the creator. The license allows for commercial use.

CC BY-SA This license allows reusers to distribute, remix, adapt, and build upon the material in any medium or format, 
so long as attribution is given to the creator. The license allows for commercial use. If you remix, adapt, or 
build upon the material, you must license the modified material under identical terms.

CC BY-NC This license allows reusers to distribute, remix, adapt, and build upon the material in any medium or format 
for noncommercial purposes only, and only so long as attribution is given to the creator. 

CC BY-NC-SA This license allows reusers to distribute, remix, adapt, and build upon the material in any medium or format 
for noncommercial purposes only, and only so long as attribution is given to the creator. If you remix, adapt, 
or build upon the material, you must license the modified material under identical terms. 

CC BY-ND This license allows reusers to copy and distribute the material in any medium or format in unadapted form 
only, and only so long as attribution is given to the creator. The license allows for commercial use. 

CC BY-NC-ND This license allows reusers to copy and distribute the material in any medium or format in unadapted form 
only, for noncommercial purposes only, and only so long as attribution is given to the creator. 



The mobile view (1/3)

The number of mobile internet users in Germany has risen steadily 
in recent years. According to a survey, in 2018 the smartphone 
was used more often than a PC or laptop to surf the Internet for 
the first time. That's why it's important to check the mobile view of 
every page - whether it's the homepage, landingpage or article.

It is important that the users are picked up as early as possible, 
they have to be able to see quickly what the page contains.
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The mobile view (2/3)
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To check the mobile view of the pages, make your browser window small: Notice how the individual 

elements behave. Alternatively, you can go to the Developer menu and select the mobile view there

Text: is the text still legible? Paragraphs and subheadings can help

Pictures: Can you still see what is shown on them? Do they disturb the flow of reading or the 

orientation on the page? If necessary, reduce the image, select a different section of the image, 

rearrange it or look for a new image

Buttons etc. Can all clickable elements (buttons, teasers, links etc.) be selected? If necessary, 

rearrange them so that they are big enough and easy to click



The mobile view (3/3)
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Developer menu in Chrome: 3-dots menu -> More Tools -> Developer Tools -> mobile view
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